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Branding

Lake Norman Region, NC Economic Development

Client:
The Lake Norman Region is an economic development organization comprised of three cities:
Huntersville, Cornelius and Davidson.

Product:

The region has the advantage of being right next to Charlotte, while having a spectacular quality
of life because of Lake Norman and its surroundings with many industries, golf courses, boating/
swimming opportunities, livability and shopping.

Marketing Solution:

Market Force and our client evaluated the advantages of the region, and determined that the
Lake Norman Region had the advantages of Charlotte, but a more casual atmosphere — "Charlotte
casual."

The slogan we developed is "Serious Business. Serious Fun." The visual to convey this mes-
sage is business related, but incorporating flip flops in the image. Area executives have been
photographed in their business settings in flip flops.

We have created a new logo, an ad with the new theme, and a brochure design. See the follow-
ing pages. This brochure has won many awards, including "Best of Class" from Southern
Economic Development Council.

LAKE NORMAN REGION

NORTH CAROLINA

SEDC Award for
Giveaways

Flip flops are given (or mailed) to
prospects, with the gift tag that says,
"From the Lake Norman Executive
Footwear Collection."
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Branding Campaign for Lake Norman Region, NC

BROCHURE: Front cover has a pull-tab. When closed shows wing tip shoes. When pulled shows flip

flops. Won Best of Class award from SEDC (Southern Economic Development Council) plus 6 other awards.
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Branding Campaign for Lake Norman Region, NC

Brochure continued. Three of the inside spreads. Note executives are wearing flip flops.
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Branding Campaign for Lake Norman Region, NC

Initial Magazine Ad. Used stock photos. Future ads will have photos of area executives in their respective
business settings wearing flip flops. Won award from Southern Economic Development Council.

SERIOUS BUSINESS.
SERIOUS FUN.

Minutes from uptown Charlotte. Light-years away in attitude.
That's North Carolina’s Lake Norman Region, ==
a 32,500-acre water wonderland surrounded
by beautiful lakefront neighborhoods,
spectacular golf, great shopping and the charming
communities of Cornelius, Davidson and Huntersville. Think of it as “Charlotte casual” —a place
where you can enjoy the benefits of doing business in one of America’s most dynamic metropolitan
areas, yet still find countless reasons to kick off those wingtips and ease into your flip-flops.

It's a rare blend of business and pleasure that has attracted the likes of Ingersoll-Rand, Daimler Chrysler Vans, GE,
Joe Gibbs Racing, and Rubbermaid. North Carolina’s Lake Norman Region. A location worthy of serious consideration.

Lake Norman Regional Economic Development Corporation, 13801 Reese Bivd. W. I.A K E N U R MAN R E G | 0 N

Suite 200-A, Huntersville, NC 28078, 704-992-2300, www.lakenormanregion.com NORTH CARDODLINA




Collateral

Medical Software
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Advertisements

Medical Software
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Advertisements

NC Eastern Region

Part of economic development ad campaign to promote 13-county region
Southern Economic Development Council award



Advertisements

NC Eastern Region

VISIT Us
IN YOUR
UNDERWEAR.

Pull up a chair and tour nceast.org fo expfore some

of the best expansion and relocation sites in America.

>
NORM!NA S

EASTERN 'REGION

The Best Part of America’s Best State for Business.

1/3 page 2-color magazine ad designed to drive
traffic to web site

Won 4 awards



Collateral

NC Eastern Region

NORTH CAROLINA’S
EASTERN REGION

ANNUAL REPORT

2008
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Advertisements

Commercial Real Estate

Client has a complex product. Ad designed to emphasize how different the custom
building program is.

AT ALLIANGE PARTNERS, OUR
CLIENTS PROFIT FROM A MORE CREATIVE
APPROACH TO CORPORATE REAL ESTATE.

It's an approach we pioneered
called Agent Development, and
ane that can turn leasing into a
money-making business strategy.
Simply put, acting as an agent
for our elient, we fully develop
a property on their behall and
then complete a sale/leaseback
to a handpicked investor. Our
client continues to lease, but also
participates in the profits from
development and enjoys greater
control over their ocalpancy costs.
Agent Development is just one of a
Iull range of innovative corporate
real estate services Alliance
Partners offers. For details, call
678-385-5934 and talk with our
president, Rodger West, or email

rodgerw@alliancepartners.neL.

s

400 Galleria Parkway, Suite 1500
Atlanta, Georgia 30339
www.alliancepartners.net

N
AN\
/>\/><\
AN

ALLIANCE PARTNERS

Corporate Planners & Real Estate Consultants




Website

Duplin County, NC Economic Development

www.duplinedc.com
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Duplin County, North Carolina — A Vintage Business Location.

Visirors and neswcomess to Duplin County areinramably smemseised by swhon they find in s qulsl comner of easern Norh Caroling —
nmnmrely, the langemt winesy in the south camern Unbled Seates, and the lasgestin the wosld producing wine from the muscadine grapsa.

But then, Duglin County s full of surpeizes. Known for o ageivut el leadership, cur County has quistly emerged as u desiinasion for
manufaciurng ind di=sbud on copganies and even st in the middis of a reglon that'’s earning 2 globad vepubetion in Ufe aciences.

Weinwdes you o spliors cursioe and leam mope abous thin nindepe busin es boeaston. And hew Duplin Coumey, Morh Caroling an
il ¥ i P £ oA Y SaErpd i e e st bRk aF B oeRs,
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Brand Identity
Market Force developed a themeline: "A Vintage Business Location." This plays into the fact that the county is
a large wine producing area, as well as having many historic sites.



Collateral

Duplin County, NC Economic Development
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producing wine from the muscadine g

But then, Duplin County is full of s
agricultural leadership, our County has
destination for manufacturing and distri
even sits in the middle of a region tha
reputation in lfe sciences.

We invite you to learn more about this vintage business
location — and how Duplin County, North Carolina can help
‘your company sample the sweet taste of success.

Exceptional Logistics.

=0

b state income tax rate, no county
ax, no inventory and intangibles taxes, and no sales
tax on raw materials.
Aright-to-work state, North Carolina’s pro-business
climate helps keep labor-related issues to a minimum, and
our unionization rate is one of the lowest in the nation.

Affordable, Well-trained Workers.

Located at the mid-point between New York and Miami,
Duplin County is ideally positioned relative to Eastern U.S.
markets. And our well-developed infrastructure offers
affordability without compromising accessibility.

Six Interstate 40 exits across the County provide easy
connections to 1-95, 1-85, 1-77 and 1-26. Most East Coast
destinations are within a day's trucking distance, and 70% of
U.S. and Canadian markets can be reached overnight.

Two decp-water ports are within a one-hour drive. CSX
Railroad bisects the County, linking local facilities to one of
the nation's leading rail networks. Duplin County Airport
serves private aircraft, and scheduled airline service is
available via Wilmington International Airport (30 minute
drive) and Raleigh-Durham International (70 minutes).

Duplin County is home to nearly 25,000 workers. The
regional labor pool exceeds 400,000, and is augmented by
the many well-trained personnel discharged annually from
seven surrounding military bases.

This work force happens to be one of the hardest
working and most cost-effective in the country — our
workers consistently exceed the national average for
productivity, while wages and other labor-related costs in
Duplin County are significantly below national averag

North Carolina’s customized job training program s
considered the best of its kind, and is administered through
the state’s 58-campus Community College System, which
includes Duplin County's James Sprunt Community College. In
ew and expanding busint

ses.

outhPark offers prime commercial and industrial
property adjacent to 1-40. The Port of Wilmington, Foreign
Trade Zone 68 and 1-95 are easily accessible.

WestPark features fully improved land with utilities, rail
and roads in place. One mile from 1-40, WestPark is also
home to Duplin County’s Business Technology Center, a
multi-use bu incubator.

AirPark is adjacent to Duplin County Airport’s
6,000 ft. runway and is an excellent choice for companies
requiring fast, economical air connections to Eastern U.S.
destinations,

EastPark is Duplin County's newest business park and
is well suited for a varicty of commercial, production and
warchousing needs; 20 minutes from I-40.

North Carolina Certified Sites are available at South-
Park, WestPark and AirPark. Certified sites have undergone
rigorous testing and provide companies with a faster start to
anew facility

Duplin County is within close proximity to four
foreign trade zones. A qualifying company that chooses to
locate in Duplin County can be designated as a sub-foreign
trade zone.

Ry YR B e
AR it

Economic Development
Brochure designed to
compliment the website.

I§8mall-town America at its very best —
ble, relaxed and firmly rooted in its rich history,
yet thoroughly progressive in the services and amenities
enjoyed by its residents.
‘An award-winning
programs that prepare students for employment in business
and technical fields. Housing options range from historic

e

hool system features innovative

older homes and rural properties, to golf course living and

private gated communities. Medical services are state-of-
the-art, thanks to an affiliation with the nationally ranked
University Health Systems of Eastern Carolina.

Our mild four-season climate is ideal for outdoor
recreation. That means year round golf at the area’s
world-class courses, along with boating, camping, fishing
and hunting. And our state’s pristine Atlantic beaches are
just a short drive away.

10 Reasons To Discover Duplin County.

« Easy access to regional, national and international markets’
« An excellent highway network featuring Interstate 40

* Low-cost buildings and industrial sites
«Tax credits and incentives for new and expanding companies
« No inventory tax; no sales tax on raw materials

« Outstanding training programs, free to qualifying businesses
Lo

« A business-friendly climate in a right-to-work state
« Local commitment to the success of relocating and

expanding bu
*The good life — relaxed and affordable small town charm

inesses

P
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Website

Wayne County, NC Economic Development

www.waynealliance.org

I N

AYNETODAY WORLD TOMC
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WHY WAYNE WORKS ror e

NDING AND RELOCATING COM

Home
W Superior logistics

M Large skilled workforce
M Lower costs

M Free job training

M Pro-business climate
B Generous incentives
W Great quality of life

M Expansion/relocation support
M Strong economic base
B Turnkey assistance

Top 10 Re

Largest Employers

The Military Market

Education & Trair

Location

Situated in the Eastern
coastal plain region of Narth
Carolina, Wayne County is
approximately 50 miles
southeast of Raleigh, the
state's capital. Geldsbora,
the county seat, is at the
eressroads of two major
4-lane highways (US 70 and
Us 117), and 1-795 and 1-40
are both within 30 minutes’
driving time, The ports and
beaches of North Caralina's
Atlantic Coast are less than
2 hours away.

Infrastructure
Incentives
Buildings & Si
Quality of Life
Data

News

Links

Contact Us

Site Map |

Click on map for
additional maps

nt Alliance, Inc,

Wayne County Quick Facts

® County Population: 113,590 (2007 est.)

* Population growth 1990 - 20004 8.3%

« County Seat: Goldsbora, population
37,639 (2007 est.)

= Goldsboro-Wayne County has been
designated a metropolitan statistical area
(MSA)

*Elevation: 111 feet above sea level

s Total Area; 557 sguare miles

* Average Annual Rainfall: 49 inches

® Average Annual Temperature: 65°F
(January Average: 41°F; July Average:
80°F)

= Wayne County is the home of Seyrmiour
Jehnson Air Force Base. The annual
economic impact of the base exceeds §520

=

Emplovees

ATET Donates $5,000 to the
Impact Wayne Campaign

Wayne County
Municipalities

Goldsboro
Mount Olive
Fremont
Eureka
Pikeville
Seven Springs
Village of Walnut Creek

Click on button for
contact information




Website

Robeson County, NC Economic Development

www.robesoncountyoed.org.
Homepage and menu design only. Won 2009 Hermes Award - Platinum
Remaining pages to be re-designed in next budget cycle.
Design coordinates with award-winning brochure produced in Dec. 2007.

Economic Development 1 : 4 - - Robesnn Cnunty; Nﬂh Cal"ﬂllnaq
_Commisin — = - st On the Main Street of the East Coast.

Available Single ) g A 2 Robeson County. Narih Carolina siraddles Interstate 95 where it intersects with
Tenani Buildings - . A e 1-?4 near the midpoint between Boston and Miami Most East Coast
_ \ \ withitt a day’s trucking distance, and 70% of LTS and Canadian markets can
ilable Multi e be reached overnight.
LG N Lumberton, the largest city in Robeson County, is 2 blished
cial hub for the southeasiern part of the state. Expandi
- wll find what they need i the way of infrastructure, labor, raining, services, and

expert support from officials in our 15 municipalities.

Regional Statistics

Quality of Life
Travel and Tourism
News and County Links ‘,




Collateral/Branding

Research Triangle Region

]

Research Triangle Region
=N ORTH CAROLIN.A =

Research Triangle Region target industry brochures each have an element con-
verted to a triangle to emphasize the name and make the organization more
memorable to potential client businesses.
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Advertisements

Electric Utility

Let’s Talk
About Load
Management

Trying to manage a heavy load all at

h

once can take an enormous amount of
energy. Which is why we encourage
all of our customers to be part of our

Load Management Program.

At no cost or trouble to you, we
install a switch that briefly cycles your
air conditioner or water heater during
periods of peak usage so we can meet
demand. You'll never feel the
difference. Except, of course, when
your power bill comes. It'll be lighter
than usual because we'll have credited

your account a tidy sum of money.

And not only do you save money,
you help conserve our natural
resources. So give us a call and sign
up today. We'll gladly do the grunt work
while you sit back and take the credit.

LITY NAME HERE

For details on how to qualify,
call your local municipal power
representative at 000-0000.




Collateral/Advertisement
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Advertisements

Telecommunications

Consumer newspaper ad. Has accompanying radio spot.

This Is A Telé;nurkeier.

X
x
O0000C
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200K
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This Is Telemarketer Call Screening.
Any Questions?

Introducing a whole new kind of household pest control. It's called Telemarketer
Call Screening. And you get it from Chequemegon Telecommunications, right
here in Hayward. It works like this:

Calls from telemarketers are typically delivered to your phone as “unknown” or
‘out-of-area.” Telemarkefer Call Screening infercepts these calls, and announces
that you do not accept calls from telemarketers. Best of all, your phone doesn't
even ring. And, telemarketers are instructed to add your name to their "Do Not
Call” list. Other callers are advised to dial 1 or stay on MEGON

EQ_OP*

the line to be connected. P

Call today to learn how easy and affordable it is
to make telemarkefers "bug oft" for good.

Call: 934-3303 or 800-250-8927 15861 West 3rd Street, Hoyward, WI 54843
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Residential Real Estate

The Better Homes and Gardens” Blueprint 2000 Home

[T LOOKS LIKE AN ELEGANT HOME.
[T'S ACTUALLY A TIME MACHINE.

Better Homes and Gardens™ asked
their readers what they dearly
wished for in a home The
editors' ideas and the readers’ 4
wishes created a house that ¢
lets you travel to the 21st century

without ever leaving the best of the 20th.

IT WILL TAKE YOU INTO
THE FUTURE,

Imagine control of every vital func-
tion of your house at your fingertips.
Everything from the security lights to the
ingenious skylights that close automati-
cally at the first sign of rain.

The Better Homes and Gardens'

Blueprint 2000 home combines high tech
with low maintenance and its energy effi-
ciency will gladden the heart of the most
demanding environmentalist.

4

s | T WILL TRANSPORT
YOU BACK
TO THE PAST.

This classic, superbly built
home is set in Southern Village, a
loving re-creation of the neighborhood
you might have grown up in—or wish
you had. Trees arch over narrow streets
and wide sidewalks, neighbors are close
enough to become friends, and your kids,
just like in the old days, can walk to school,

Here the best of the past creates an
ideal living experience for today.

TO SEE IT, THERE'S NO TIME
LIKE THE PRESENT.

Tour this living blueprint for the future
from July 3 to August 1. Southern Village is
in beautiful Chapel Hill, The setting alone

A New, Old Neighborhaod e Chapel Hill

Take 1-40 to exit 2738 (NC 54 toward Chapel Hill). Go west and tara vight onto 54/15-501 (jant after the averpags). Exit at 15-501 Sauth,
Chapel Hill/ Pittsbora, Sowthern Village i 1/ 2-mile on the right. OPEN DAILY  919-933-4422  wuww.sonthernvillage.con
The Better Homes cand Gavelens® Bluepring 2000 Home busilt by Dixon/ Kby & Gy, Lnc.

Condominiums from $90s » Townhomes from the $180s » Single-Family Homes from $200s-$500s « A Bryan Propertics Communiry

vt
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Sk.yhmuk iz a graceful blend of elements with the welcoming feel of an early
190iYs Amencan neighborhood. The namow, tree-lined streets with sidewalks
fvite lersurely strofls. Houses with big front porches encourage rocking and
charting. The winding rads_the kids on hikes, add o the airof a2 communny
i 3 slower time, before the birth of traflic. With all this, vou'll tind spectacular
polf on our ralling hills and a varety of sports opportunities [ew resans can
match. [ easy reach of uptown Chardote, Skybrook offers the sense of being
[ified our of the hubbuly, 3 chance te catcly your breath and look out across the

wide world, You'll want wo stay for a lifetime,

[ b thons. From Clurrlotle, ke I-77 N ote Bat e Harms K ana limn right, Go o5 m s wale o

it 1es (O Stseondlle Bd ) Corsmi, tim v on Fastfield B Go 4 7w Entwainie on foff A Brean Properties Commieity
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Assisted Living

You Don't Have 10 Be 16 To Want 1o
Hang Out With Your Friends All Day.

Wﬂrm smiles, Shared scerets. - - performances, and parties. Delicious meals
Rich laughter. Easy conversation. s ' ‘ and snacks, housekeeping, and kundry are

The joys of friendship are ageless ] @l provided by a caring staff here to meet your

— the fubric of a life well-ived. = > needs 24 hours a day. 105 all yours in a bright
At Spring Arbor, friendships are S “nIL } new home made even more welcoming by
priority, with ssisted iving that frees comfortable fumishings —or if you prefer— your

vou from the responsibilities of life so you can spend own furniture and aceessories,

&

et

&

&

L
AR

time with friends and family Find out more about ussisted living, You don't need an
Yot can enjoy our walking paths, porches nd SPRING appointment — just call and discover Spring Arbor —a
patios, or share exercise classes, planned activities, ARB OR comfortable home with a family of friends,

OF SPARTANBURG
The Independence You Love And The Support You Need

LOCATID AT THE CORNER OF SKYEYN ANID DILLON DRIVES, EAST OF MARY ILACK HOSIHTAL @
SPARTANHIRG, S

B64-948-9300

A
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Residential Assisted Living




Tourism

16 page brochure

- , Created to tie the area
ok o ok = R to the mountains. Many
L Rt tourists simply pass by
4-»1\—1;_(;31“0“.\,0“!_ Morgagton on the' i'nter—
Base Camp For Blue state without realizing the
Ridge Adventures. many opportunities with-
: in the city and county.
Won SEDC award

Waldesgian Hrvinips Waniey'iv Vialdawy —
I, drng and 4 presewr helying of bummy

e

North Carolina 1

Blue Ridge Playgrout
; v 3 . i,



Tourism

12 page brochure

Theme created to
differentiate this area that
is "off the beaten track."
We tied into their histoy of
gold mining and gemstone
mining. We highlighted
their lakes and Uwharrie
Mountains.
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Logo/Branding

La Grange, NC

Client:
The small Town of La Grange is located in Eastern North Carolina between the larger cities of
Goldsboro, NC and Kinston, NC.

Problem:
The Town is off Highway 70 and largely invisible to passersby. They believed that they needed a
higher profile in order to attract new business, residents and greater prosperity.

Marketing Solution:

The leadership decided to engage Market Force to help them brand the Town. Market Force and
the Town's utility, ElectriCities, conducted a focus group with community

leaders to determine their strengths and weaknesses and decide how they wanted the world at
large to view them. There was much discussion about the slogan they had been using for many
years: "The Garden Spot," and whether to keep it, modify it or change it. In addition, Market
Force presented a Branding program to acquaint participants with what Branding means, what to
expect from it and how to go about creating a Brand.

At their request, Market Force presented many alternatives to the slogan, many incorporating The
Garden Spot. The citizens subsequently decided to keep the slogan as it was, but wanted a new
logo. Market Force has recently created a new logo, stationery materials and town banners and
flags to get the new brand rolling.

New Logo
Won 3 Awards for design




Logo/Branding

La Grange, NC

Stationery Materi
rials
Letterhead, #10 envelope, mailing label
and business cards.

WOODARD H. “WOODY" GURLEY
MAYOR

2.52-566-3186 TOWN OF LA GRANGE
7.57.-500'7.7.0\ (FAX) 203 S. CENTER ST.* PO BOX 368
WWW.LA(,RAN(-F.NC.COM LA GRANGE NC 28551

Banners

Hung on poles throughout
downtown.

T. 18¢



Logo/Branding

Wilson, NC: Branding for City, County, Other Organizations

Client:

The Wilson Area recently hired Market Force to create a branding identity that could be used by
multiple groups, both with or without their own logos. The largest city in the county is conve-
niently also named Wilson. We are presently working on a marketing plan for the group.

Marketing Solution:

Market Force held meetings for input from area stakeholders. Plus we created a questionnaire
that was emailed to additional leaders. In both cases, we asked for opinions about advantages
and disadvantages of the region, regional identifiers and a number of other questions that would
give our agency an idea of how residents saw their area.

After reviewing the responses, Market Force presented multiple logo ideas and multiple slo-
gans. Much discussion and review and several meetings later, all agreed on the logo below. It is
reminiscent of a whirligig, which is a prominent local art form. The logo can be used in one or
multiple colors and still have a visual identity. It incorporates "North Carolina" so that the loca-
tion is obvious. The logo also looks somewhat like a seal, and is easy to print on clothing and
giveaways.

The main slogan "Simply Wonderful" can be used by multiple organizations with their own suffix,

and still maintain the Wilson identity. "Simply" also works well for marketing various initiatives
with a variety of endings, such as:

Simply Wonderful Simply Delicious Simply Entertaining Simply Wild Simply Educational
Simply Industrious Simply Downtown Simply Unique, etc.

Wilson

north carolina

Simply Wonderful.
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Please contact

Nancy Perry Johnson, President
Market Force, Inc.
109 North Boylan Avenue
Raleigh, North Carolina 27603
919-828-7887

njohnson@theforce.com

theforce.com




